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the next aeneration

There's a fun and funky little group calling
themselves the ‘poow against dirty’ sweeping
our shores, revolutionfSing the way we clean our
4 homes. Behind it is San Francisco-based company
Method, with its groovy recyclable packaging
(designed by hip pop-art gquru Karim Rashid) and
ol freshly scented formulations (think cucumber,
L/} pink grapefruit, aimond and lavender scents,
apparently so toxin-free it is even claimed that
if you accidentally sipped any — obviously, not to
AW be advised - |t wouldn't kill you) for cleaning every
surface in the house, from bathroom to kitchen,
floors to walls. and
are responsible for bringing Method's products
to the UK. ‘It's important to us to feel a part of
. the community - there are real people behind the
¥, brand, people who believe passionately in what
they are creating and how it affects the world
we live in, and we want to be able to tell people
about that in person,’ says Tom. ‘We want to
make the experience of cleaning fun,’ adds
Nicole. The specialist cleaners for wood, granite
and steel have been particularly popular, and
the ergonomic mop shown here s due to
launch next year.
From selected Tesco, Waitrose and John Lewis
stores, and online via the-green-apple.co.uk;
for more information, visit methodhome.com
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